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We are excited to share the results from our fi rst EcoPrint Survey which is designed 
to provide insight and validation for anyone involved in the global printing industry 
whether they be a print buyer, print service provider, print technology innovator 
or manufacturer. 

The drive to become a more sustainable and ethical business has been given fresh impetus 
during the global COVID crisis and more recently with the energy crisis. Becoming more 
sustainable is not just an ethical thing that is right to do, it is moreover a very sensible 
business decision as is borne out in the results of this survey. 

125 people completed the survey from across the globe, these people came from Europe, 
the US and Asia from over 25 countries including the following: Germany, Italy, Spain, 
Belgium, Netherlands, Ecuador, USA, India, Poland, Israel, Turkey, Bulgaria, Romania, 
Japan, Switzerland, Denmark, Korea, France, Finland, Russia, Sweden, Australia, China, 
Lebanon, Ireland and the UK.

We would like to thank our partner, Highcon for their invaluable contribution to this survey 
and we look forward to continuing to develop more valuable insight and content as part of our 
mission to help the print sector meet renewed demand for a more sustainable print business.

Marcus Timson
Co-Founder & Director, EcoPrint
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Survey participants were asked what technology options are available to improve sustainable 
performance and which would be most cost-effective. “Don’t know” was the second most 
prevalent answer following offering sustainable materials such as cardboard etc. Of course, 
sustainable materials are important, but the sustainability of a company’s processes are 
critical – maybe less visible than the package, but the domain which they can most heavily 
impact. 37% highlighted digital printing and 24% digital fi nishing. Digital fi nishing is still an 
emerging domain, so it’s no surprise that 50% say they don’t fully understand the benefi ts, 
and a further 26% don’t know them. This is just one example that highlights the importance of 
seeking out more and better information. Highcon would, of course, be delighted to 
help converters understand how our digital die cutting can help a business become 
more sustainable. 

Interestingly, the respondents want to be pushed harder. One third are looking to legislation, 
one half to government funding and some 60% to learning from others’ successes and 
getting a better understanding of how to be profi table and planet friendly. Half the converters 
expect to be making sustainability-driven decisions within 5 years and to have a full range of 
sustainability products. But few were willing to indicate concrete targets of 30% reduction in 
Greenhouse Gas emissions or landfi ll. And the fi nal data point… customers’ demands for low 
prices and not to pay a sustainability premium are perceived as the two biggest challenges to 
sustainable print productivity. 

In Europe at least, the regulatory environment is going to demand far more, far sooner from 
converters than most expect. There will be no choice but to overcome lack of knowledge, 
uncertainty and caution. They will have to act with urgency to set and achieve ambitious 
targets – both for the survival of their companies and of the planet.

The recent  EcoPrint-Highcon industry survey on Sustainability shines a spotlight on just how 
much confusion is out there, and how much more clearly the case and tools for getting to Net 
Zero need to be communicated. The discussion that follows relates only to Converters who 
responded to the survey. 

Once upon a time, when there were no clear rules and no clear targets, taking discernably 
sustainable actions was a reasonable source of competitive differentiation. To the 29 
converter respondents who said that being sustainable is differentiating and helps win new 
customers, I am sorry to disappoint you. That’s so last decade – unless you’re going to be at 
the absolute forefront. Yes, it was encouraging that slightly more people said that they would 
be more sustainable in their business because it’s the right thing to do. And some of those 
are the same people. But why are only ~60% saying that it’s right?!

What’s placing sustainability further up the agenda for you? The top answers were the 
increasing awareness and acceptance of the negative impact of climate change (60%) 
followed by Consumer Buying Trends and Brands’ & Retailers’ net zero targets (53% and 
48%) respectively. It’s clear that people are confused. What are the main barriers to better 
sustainability performance? Lack of understanding was the number one answer (55%). 
And that’s saying something. And what’s the best method for measuring and increasing 
sustainability performance? For one third, it’s to measure production processes and 
understand their environmental footprint. And for 20% the answer lay in meeting emission 
standards or measuring carbon footprint. But for another 25% it’s by having a strategic vision 
and commitment to sustainability. Vision matters but if you don’t have metrics, data and 
methodologies, then the vision is empty and the commitment meaningless.
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What kind of business are you?

What type of print technology do you employ 
or manufacture?

Respondents to the survey were made up of 34% print technology businesses, 15% 
commercial printers, 13% package printers/converters, 8% wide-format/textile printers, 
6% functional/industrial printers, 6% brand/marketers, and 6% label printers/converters. 
34% identifi ed as ‘other’. 

The majority of respondents (44%) employ or manufacture both analogue and 
digital technology, with 33% working with digital inkjet only. 13% work only with 
digital EP/toner technology, and 10% are analogue only. 10% identifi ed their 
technology as ‘other’.

1
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Q1: What kind of business are you?
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Print Technology

Packaging Printer/Converter

Brand/Marketer

Commercial Printer

Label Printer/Converter

Wide format / Textile Printer

Functional / Industrial Printer

Other (please specify)

Q2: What type of print technology do you employ or manufacture?
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Digital EP/Toner Based Only

Digital Inkjet Only

Analogue Only

Both Analogue and Digital

Other (please specify)

Survey Report

Written by
Karis Copp
Editor, EcoPrint
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Second only to ongoing supply chain woes, more than half (51%) of survey 
respondents cite sustainability as the most important challenge that their business is 
currently facing, even more so than rising energy costs. Much like supply chain and 
energy cost challenges, the issues associated with sustainability are manifold and 
drastically different for each business, with geographical, size, sector and other factors 
making a signifi cant difference. 

Challenges around skills shortages persist, with 31% of respondents noting that a skills 
dearth is an important challenge currently. This was an existing issue exacerbated 
by the COVID-19 pandemic, and therefore bridging that gap may be a complex 
endeavour. Investments in talent attraction and retention as well as training is crucial, 
however at a time when businesses are likely feeling the pinch – the UK specifi cally is 
gearing up for what could be a prolonged recession – these investments may be lower 
down the agenda than they otherwise would be. 

Just under three quarters (74%) of respondents note that ‘diversifi cation into new 
markets/applications’ is the most compelling opportunity for their business. The fact that 
this is the most popular response is no surprise, considering the ever-present desire 
to open up new revenue streams and ongoing industry convergence making moves to 
adjacent markets more viable than ever. 

Interestingly, as well as serving as the second most important challenge, sustainability 
was also cited as the second most compelling opportunity (54%). Certain businesses 
and technologies will play a crucial role in driving the progression to net zero, seizing 
the opportunities as building greener businesses creeps closer to the top of the 
priority list.
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Q3: What is the most important challenge/s for your business? (you may answer more 
than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Sustainability

Supply Chain

Rising Energy Costs

Digitalisation

Skill Shortages

Other (please specify)

Q4: What is the most compelling opportunity or opportunities for your business? (You 
may answer more than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Diversification into new markets/applications

Increased Efficiency through Digitalisation

Sustainability

e-Commerce

Other (please specify)

What is the most important challenge/s for your business? 
(you may answer more than one)

What is the most compelling opportunity or opportunities 
for your business? (you may answer more than one)

3 4

125 Responses  I  Unauthorised reproduction, citation, or distribution prohibited. 125 Responses  I  Unauthorised reproduction, citation, or distribution prohibited.

highcon.net



When asked how important sustainability is to respondents and their businesses, 
half (50%) described it as strategically integrated and of primary importance. It is to 
be expected that this fi gure will continue on an upward trajectory in years to come, 
and that it will become even more central to business operations for the 43% that 
characterize sustainability as having ‘a growing level of importance’, and the 6% 
percent to whom it is ‘moderately important’. 

When asked how important sustainability is to customers, fewer respondents described 
it as strategically integrated and of primary importance compared with the question 
of how important it is to ‘you and your business’, down from 50% to 14%. However, a 
signifi cant 66% said it has a growing level of importance. Unsurprising in the current 
climate, when businesses are increasingly coming to terms with their environmental 
responsibilities, as well as the ways in which it affects their stakeholders. For 3% of 
respondents, sustainability is not important to their customers – it will be interesting to 
monitor how this fi gure evolves going forward. 

IN PARTNERSHIP WITH
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Q5: How important is sustainability to you and your business
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

It is strategically integrated and of primary importance

It has a growing level of importance

It is moderately important

It is not important

Q6: How important is sustainability to your customers?
Answered: 125   Skipped: 0
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It is strategically integrated and of primary importance

It has a growing level of importance

It is moderately important

It is not important

Other (please specify)
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It is undeniable that the impact of the climate crisis on the environment is increasingly 
apparent. The negative effects on our planet and the importance of making behavioural 
adjustments are plainer than ever. For survey respondents, increasing awareness and 
acceptance of the negative impact of climate change was the most popular answer to 
the question, ‘What trends and forces are in your view placing sustainability further up 
the agenda for you and your customers?’, with 61% opting for this response. 

54% acknowledged that other businesses in the value chain are driving sustainability’s 
climb up the agenda, while 48% cite consumer buying trends and 44% stating 
governmental legislation and net zero. These three responses are likely driven by 
increasing awareness of climate change’s impact to some extent. 42% noted that 
technological innovation is impacting sustainability’s growing importance, perhaps 
indicating that as developments continue, there will be more opportunities to tackle the 
issue with technology.  

When asked which print segments respondents believe are most advanced in terms of 
sustainability, paperboard packaging was far and away the most popular answer (58%). 
At 29%, commercial print was deemed the second most advanced in sustainable 
terms, followed by labels and 24%, signifi cant drops from paperboard. 

While the view that paperboard packaging is most advanced is expected, there are still 
challenges around recycling infrastructure, sustainable sourcing of materials, and the 
manufacturing supply chain to consider.

IN PARTNERSHIP WITH
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Q7: What trends and forces are in your view placing sustainability further up the agenda 
for you and your customers? (You may answer more than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Brands & Retailers’ Net Zero Targets

Consumer Buying Trends

Governmental Legislation and Net Zero

Technological Innovation

Increasing Awareness & Acceptance of the Negative Impact of
Climate Change

Other (please specify)

Q8: Which print segments do you believe are most advanced in terms of 
sustainability (You may answer more than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Commercial Print

Labels

Paperboard Packaging

Flexible Film Packaging

Rigid Container Packaging

Wide Format / Point of Sale Printing

Decor and Textile

Functional and Industrial

Other (please specify)
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What trends and forces are in your view placing 
sustainability further up the agenda for you and 
your customers? (you may answer more than one)

Which print segments do you believe are most advanced 
in terms of sustainability? (you may answer more than one)
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Just over half of respondents (51%) cite a lack of industry legislation/standards and 
enforcement as a signifi cant barrier as we strive to meet net zero targets. This is 
certainly a challenge across the board; regulation can be confusing and disjointed, 
and does not go far enough. 

Half also cite a lack of understanding as a leading challenge, as clarity around best 
practices, regulation, and legislation remain insuffi cient. Current hindrances are also 
putting strain on net zero pledges; 39% state supply chain issues, and the same 
percentage referenced the rising cost of energy. Closely behind, cultural resistance to 
change and lack of industry unity both received 39%. While wider legislation is more 
challenging to infl uence, an increase in industry collaboration and dialogue around the 
leading issues is surely achievable. 

Whatever the stumbling blocks for businesses, it is clear that more support and 
action will be required to meet the many lofty goals. The Economist reports that 2,000 
of the world’s biggest fi rms by revenue have publicly stated net zero targets, and 93% 
have no chance of achieving these goals without doing much more than they are at 
the moment. 

Respondents were asked how they have changed their sustainability strategies 
in recent times. The leading response, on 56% was ‘we have made a strategic 
commitment to improving our sustainable performance’, and it is encouraging to see 
more than half of respondents taking action to ensure they are putting sustainability on 
the agenda. 40% claim to be taking small steps towards becoming sustainable, while 
40% also say they have actually designed more sustainable products. On the right path 
are the 39% that state they are seeking ways to become more sustainable, and 21% 
cite evolving customer priorities as a leading impetus for change, admitting that they 
have to become more sustainable quickly in line with customer demand.

IN PARTNERSHIP WITH
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Q9: What would you consider the main barriers and challenges to improved production 
and industry performance towards Net Zero? (You may answer more than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Cultural resistance to change

The rising cost of energy

Supply chain problems

Disruption due to the Ukraine War

Lack of industry unity

Lack of understanding

Lack of industry legislation/standards and enforcement

Q10: In recent times, how have you changed your strategy for sustainability? (You may 
answer more than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

We have designed more sustainable products

We have made a strategic commitment to improving our
sustainable performance

We are taking small steps towards becoming sustainable

We have to become more sustainable quickly in line with
customer demand

We are seeking ways to become more sustainable
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What would you consider the main barriers and challenges 
to improved production and industry performance towards 
Net Zero?  (you may answer more than one)

In recent times, how have you changed your strategy 
for sustainability? (you may answer more than one)
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Interestingly, when asked what factor would motivate respondents to be more 
sustainable with their business, almost as many stated that being sustainable 
differentiates their business and will help them gain new customers (55%) as stated 
that they are motivated by the fact that being sustainable is the right thing to do (56%). 
This is indicative of sustainable practices being good for business as well as being 
good for the planet. This is bolstered by the 48% that cite being more sustainable as 
linked to effi ciency and good business practice, 34% wanting to avoid being judged by 
customers as not being environmentally responsible, and the 27% noting that customer 
targets for Net Zero are useful lead generation tools. 

When asked what is preventing businesses from becoming more sustainable, the most 
popular response (46%) was the cost of doing so, leading over other responses by 
some margin. This could be a double-edged sword; businesses should consider whether 
a lack of investment now will have signifi cant consequences further down the line. 

Next most common at 31% was the claim that respondents are not seeing enough 
demand for sustainable products. As we can see from other questions, customer 
demand is on the rise, so this is likely to change in the future. 28% lament not having 
the internal infrastructure and time to achieve it, while 22% are hindered by the 
lack of information and help, and lack of print industry help and advice. This further 
demonstrates the need for more clarity, more communication and a more solutions-
focused approach to the topic in our industry. 

26% note the lack of government direction, both nationally and internationally. A lack 
of clarity around governance, legislation, and best practices can put pressure on 
enterprises of all sizes, and the pressure may intensify the closer we get to 2030 and 
other milestones, as many fi rms face falling short on their commitments, a reality that 
will have a real impact on stakeholders up and down the stream.

IN PARTNERSHIP WITH
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Q11: What factor below would motivate you to be more sustainable with your business? 
(You may answer more than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Being judged by my customers as not being environmentally
responsible

Falling foul of legislation or rules may mean I damage the
environmentattend/host far more virtual meetings and…

Customer targets for Net Zero useful lead generation tools

Becoming more sustainable as this is linked to efficiency and
good business practice

Being sustainable differentiates my business and will help me
gain new customers

Because being sustainable is the right thing to do

Other (please specify)

Q12: What is preventing you from becoming more sustainable? (You may answer more 
than one)
Answered: 125   Skipped: 0
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The cost of doing so

Not having enough information and help

Not seeing enough demand for sustainable products

Not having the internal infrastructure and time to achieve it

Lack of Government direction - national and international

Lack of print industry help and advice

Other (please expand)
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What factor below would motivate you to be 
more sustainable with your business?  
(you may answer more than one)

What is preventing you from becoming more sustainable? 
(you may answer more than one)
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Sourcing sustainable materials tops the responses to the question, ‘what production 
and process steps have you taken to improve your sustainability performance?’ quite 
signifi cantly (70%). The next most popular answer saw 37% cite investment in digital 
print technology to produce print on demand, while 25% have added digital fi nishing 
technology to reduce wastage. Both these data points correlate with general industry 
trends to reduce waste and operating costs and meet demands for smaller batches and 
faster turnarounds. 

More than a quarter (26%) are improving their sustainability performance through 
integrating software to manage effi ciency. Much like the digital print and fi nishing 
investment, more effi cient, streamlined operations meet general business pressures 
as well as environmental necessities. Some respondents (22%) are considering new 
tooling to help improve effi ciency, while 16% use only UV LED curing. 

Half (50%) found industry associations to be a leading source of reliable information 
regarding sustainable print production. On 33%, EU/Government law was found to be 
the least reliable in our survey options, behind online information (46%), events (44%), 
sustainability experts and consultants (34%), suppliers (39%), and customers (25%). 

This is a damning insight into the inadequacies of laws and government guidance 
around sustainability issues. More clarity is needed, as is closer communication with 
industries. Businesses have opportunities to step up and take responsibilities in areas 
where governments have failed, but collaboration will be needed in the long run. 

IN PARTNERSHIP WITH
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Q13: What production and process steps have you taken to improve your sustainability 
performance? (You may answer more than one)
Answered: 125   Skipped: 0
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Integrating software to manage efficiency

Adding digital finishing technology to reduce wastage

Sourcing sustainable materials

Considering new tooling to help improve efficiency

Use only UV LED Curing

Investing in digital print technology to produce print on
demand

Other (please specify)

Q14: Where do you go to get reliable information regarding sustainable print production? 
(You may answer more than one)
Answered: 125   Skipped: 0
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Online Information
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Other (please specify)
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What production and process steps have you taken to 
improve your sustainability performance? 
(you may answer more than one)

Where do you go to get reliable information regarding 
sustainable print production? (you may answer more than one)
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Businesses that are able to effectively measure their environmental impact are in a 
much stronger position, armed with the data to make adjustments where required 
and meet green targets. Respondents, unsurprisingly, found measuring production 
processes to understand their environmental footprint the most effective method (29%) 
for measuring and increasing sustainability performance.

23% found having a strategic vision and commitment to sustainability to be the best 
method, which needs to be supported by relevant data and action points. Providing 
sustainable products that brands, retailers and customers want was a response given 
by 20% of those surveyed, a useful indicator for measuring market demands for 
sustainable solutions. 

Respondents were asked what kind of technology they believe will provide the best 
investment vs. performance/profi t for increased sustainability. The most popular 
response (58%) said that offering sustainable materials such as cardboard, reboard, 
PVC Free materials, FSC & recycled papers and other planet-friendly materials will 
provide the best investment vs. performance/profi t. 34% believe it to be digital print 
machinery, an encouraging fi nding for digital’s role in a more sustainable industry. 

Less encouragingly, 34% said they do not know the full range of sustainable 
technologies available to me to improve my sustainable performance, another indicator 
that more clarity and education is required to support businesses on their sustainability 
journeys. 34% believe using water-based inks where possible is key sustainable 
technology, while 24% believe digital fi nishing technology will provide the best return for 
increased sustainability. The same percentage were bullish on software and workfl ow. 
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Page 18   I   2023  Sustainability & Digital Print Technology Survey  2023  Sustainability & Digital Print Technology Survey   I   Page 19

Q15: What do you think is the best method for measuring & increasing sustainability 
performance?
Answered: 125   Skipped: 0
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Meeting emission standards and targets

Measuring our carbon output/footprint

Measure our production processes and understand their
environmental footprint

By having a strategic vision and commitment to sustainability

By providing sustainable products that brands, retailers and
customers want

performance? If yes, what kind of technology do you believe will provide the best 
investment vs. performance/profit for increased sustainability? (You may answer more 
than one)
Answered: 125   Skipped: 0
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I do not know the full range of sustainable technologies…

Software and Workflow

Digital Finishing Technology

Avoidance of stockpiling possible now with digital print on…

Digital Print Machinery

Analogue Machinery

Hybrid Print Machinery (Both analogue and digital)

Avoiding Solvent Based Inks

Using Water Based Inks where possible

Using UV LED Curing Technology

Offering sustainable materials such as cardboard, reboard,…
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What do you think is the best method for measuring & 
increasing sustainability performance?

Do you know the technology options available to improve 
your sustainable performance? If yes, what kind of 
technology do you believe will provide the best investment 
vs. performance/profit for increased sustainability? 
(you may answer more than one)
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Asked to what extent net zero targets and regulatory changes are infl uencing strategy, 
54% of respondents say that while it is important, it is not central to their overall 
business strategy. At present, 31% of those surveyed say these targets and regulation 
changes are the key driver for their business and production. It will be interesting 
to note how this changes as regulations become more stringent and sustainability 
milestones edge closer, or are passed altogether without targets being met. 

When asked if they have an understanding of sustainability measures made available 
through digital fi nishing, the most popular response was ‘I know the principle but am 
interested in understanding more clearly how fi nishing can improve sustainability’ 
(48%). 24% admit to not having an understanding of the value and the benefi ts at all, 
more than the 23% who say they fully understand the benefi ts. 

This represents a clear opportunity for increased education on the sustainability 
opportunities available through investing in digital fi nishing technology; many 
businesses may look at the advantages offered by digital print technology, but 
considering digital fi nishing as part of a holistic approach to sustainability is an 
important step for businesses educating themselves on sustainable processes 
and production.  
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Q17: To what extent are Net Zero Targets & Regulatory Changes Influencing Strategy?
Answered: 125   Skipped: 0
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Q18: Do you have an understanding of sustainability measures made available through 
digital finishing?
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Other (please specify)
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Respondents felt that a better understanding of how to be both profi table and planet 
friendly would be the most helpful way of supporting their prioritization of sustainability 
(60%). 54% believe that learning from their peers, i.e., seeing how others have been 
successful and looking at case studies would be useful. These two most popular 
responses are encouraging, as it is within our control as an industry to educate 
ourselves and each other more effectively, and share knowledge and best practice. 

43% call for funding from the government or other sources, while 42% would be 
helped by increased legislation and regulations. This is echoed by responses to 
other questions in this survey that demonstrate a need for clearer and more effective 
governmental involvement. 

53% expect their business to be making sustainability-driven decisions in fi ve years’ 
time, suggesting that many respondents are already incorporating sustainable 
strategies into their decision-making processes. 46% foresee themselves offering 
a full range of sustainable products in that timeframe, again a positive indicator 
that a number of companies are already making signifi cant investments in R&D for 
sustainable solutions. 

41% predict a measurable reduction in the use of toxic substances and materials, 
although fewer (22%) commit to the more conclusive achievement of Net Zero and 
Carbon Neutral status. However, more respondents were willing to declare a reduction 
of greenhouse gas emissions by at least 30% (19%) and reduce landfi ll by at least 
30% (18%). 

Regarding digital inkjet as a driver of sustainability within businesses, 33% of 
respondents cite digital inkjet as a reducer of waste that increases effi ciency and is 
generally regarded as a more sustainable technology, while 26% note that digital 
inkjet provides a competitive advantage and more sophisticated production ideas 
for customers. 
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Q19: What do you feel would help your business to prioritize sustainability further? (You 
may answer more than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Increased legislation and regulations

Funding from the government or other sources

Seeing how others have been successful, case studies etc

A better understanding of how to be both profitable and
planet friendly

Other (please specify)

Q20: From a sustainability perspective, where do you expect your business to be in 5 
years' time? (You may answer more than one)
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Sustainability-driven decision-making

Measurable reduction in the use of toxic substances and
materials

Reaching Net Zero & Carbon Neutral

Having a full range of sustainability products to offer

Reduce greenhouse gas emissions by at least 30%

Reduce landfill by at least 30%

That digital inkjet aligns with a generalised need to digitise
production

That digital inkjet reduces waste, increases efficiency and is
generally regarded as a more sustainable technology

That digital inkjet provides competitive advantage and more
sophisticated production ideas for customers

Other (please specify)
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What do you feel would help your business to prioritize 
sustainability further? (you may answer more than one)

From a sustainability perspective, where do you expect your 
business to be in 5 years’ time? (you may answer more than one)
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Q21: What is your single biggest challenge to sustainable print productivity at the 
moment?
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Production bottlenecks

Customer demand for low prices

The growing demand for short run production

Demand for sustainable production at the same price as
regular production

Supply chain problems

Scarcity of components and materials

Not having a grip on a strategic direction for my production

Energy price increases

Other (please specify)

Q22: Do you think that sustainability is an answer to the growing problem of rising energy 
prices?
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Yes

No

Maybe

Other (please specify)

Customer demand for low prices was most commonly cited as the leading challenge to 
sustainable print productivity at the moment (31%). The issue of price has long been 
an industry barrier to greener solutions, and on top of this adopting more sustainable 
practices is often deprioritised in times of hardship, and this is, unfortunately, likely to 
be the case again as we battle energy price hikes and rapidly rising living costs. 

20% of respondents say that demand for sustainable production at the same price as 
regular production was the biggest challenge, and supply chain problems, an ongoing 
issue across the board, was a leading concern for 14%.  

As noted in previous responses, the right choices for the environment often correspond 
with the right choices for production effi ciency and operating costs, such as cutting 
waste and reducing energy usage. 27% agreed that think sustainability is an answer 
to the growing problem of rising energy prices, while 42% thought it was possibly an 
answer. 25% however, are not of the opinion that sustainable practices have an impact 
on the growing energy crisis. 
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What is your single biggest challenge to sustainable print 
productivity at the moment?

Do you think that sustainability is an answer to the growing 
problem of rising energy prices?
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62% of respondents would be interested in participating and/or attending an event 
100% focused on sustainable print technology production, while 27% may be 
interested. This clearly demonstrates demand for a sustainable print focused event 
for professionals in print and adjacent areas to help them meet the evolving needs of 
today’s industry. 

Page 26   I   2023  Sustainability & Digital Print Technology Survey

Q23: Would you be interested in participating and/or attending an event 100% focused on 
sustainable print technology production?
Answered: 125   Skipped: 0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Yes

No

Maybe

Other (please specify)

125 Responses  I  Unauthorised reproduction, citation, or distribution prohibited.

Would you be interested in participating and/or 
attending an event 100% focused on sustainable 
print technology production?
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